ATTRACT WP 5 Darmstadt meeting
v1. First draft Marta Pile, João Fernandes,  2010-09-23

v2. Eva Engström , Mats Hanson 2010-09-24
WP5 – THE ATTRACTIVENESS OF BEING AN ENGINEER
AC 1 to 8  – Action Point – to be worked on.
Objectives
AP 1- The Objectievs paragraph needs to be edit – Mats 

· To investigate the causes of the apparent lack of attraction in an engineering career

· Review why careers in media-related engineering remain attractive

· To compare national facts and perceptions of engineers (and engineering courses?) and to identify differences and similarities in attitudes among partner countries

	Meetings
	
	Description
	OBS

	Lisboa
	Nov 29-30 2010
	WP5 Analysis Working group meeting
	On special invitation

	Grenoble
	Jan 13-14 

2011
	Analysis of findings, first version of the final report
	Al WP5 participants

	??
	31 May
	Reporting and discussion at general meeting
	Chapter for the final report


	Deliverables
	Dead-line
	Description
	OBS

	13
	4 October
	Status in the different participating countries
	One page of a summary of the surveys,  references etc. send to evaen@kth.se 

	14
	15 December
	Analysis of findings,  , first version of the final report
	List of Best –practice
And draft of report

	15
	1 March
	Final version of the report for sending to the general meeting 31 May
	Chapter for the final report


QUESTIONS TO STRUCTURE WP5
(from the application)
1. Define engineer diversified “engineer brand”. Have you done some investigations/questionnaires recently? To current students, Young Alumni, or Employers? What do we say is an engineer? What characterize an engineer? Any differences between female and male engineers? 

2. How is the Engineering brand related to situation in society? Social role of an engineer?  What factors influence perceptions?
3. How industry pattern related to the brand of engineers? What do engineers do in different countries?  Has an engineer a good or bad reputation in your country- employment aspects? What are your /employment/unemployment figures among engineers? Any trends? 

4. How visible are the engineers in media?  What is the perception of engineers in media? How visible is the engineer in our countries? Are there engineers that never are “shown”? 

5. Are engineers attractive in other fields/job segments rather than traditional engineering jobs? 

STATUS IN THE DIFFERENT PARTICIPATING COUNTRIES

Proposed report structure for deliverables #13
· NATIONAL OVERVIEW
· Demographic- Higher Education and Employment  statistics. Focus on facts and statistics that are linked to the attractiveness of being an engineer. Find a good source for this statistics.

· Literature review  Focus on literature that are linked to the attractiveness of being an engineer
AP2. Compile the materials received from #13. Eva E.
· DEFINING AN ENGINEER

· Formal definitions and concepts. 
· Stakeholders social perceptions on Engineering education
· Stakeholders Social perceptions on Engineer (characteristics and traits usually associated with engineers)

Find sources and examples.  
AP3. Draft a matrix that we can analyze and benchmark in the analyzing phase. João
· ENGINEER AND SOCIETY

· Engineering society perceptions on

· Importance of the engineer contribute to society

· Engineering profession performance (hard to study and perform)
· Engineer reputation/prestige

· Fun and cool …..

· Association of engineering to society domains

· Source – European social survey 

· LABOUR MARKET
· Positions occupied by engineers - 
· Functions performed by engineers (includes engineering  functions outside traditional engineering  jobs)
· Engineers area of activity

· Income (facts and perceptions)
· Skills associated with engineers

· Perceptions (what skills people associate with engineers)

· Job offer profile (what employers ask for)
· Engineer value to employers (perceptions on the engineer importance to employers)

· Access to labour market (how do people evaluate engineers access to labour market)
AP 4. To be decide

· MEDIA COVERAGE
· Analysis of engineering references in the different kinds of media

AP 5. To be decide

Extra  Action points –
AP 6.  Take contact with EUGENE and SEFI Attractiveness project Kamel Hawwash, and Andrei Bursock  Mats
AP 7. Report back to the ATTRACT stearing group. Mats 
AP 8. Contact Torino. Mirko
